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4 WHO WE ARE

We are an Italian
start up ready

to bring the
home outside.

Why? Well, because we believe
outdoor living helps us become
the best version of ourselves
and enjoy life. Don'tyou agree?




6 WHAT WE DO 7

Bon . o 4w We design and sell

TR e statement-making
outdoor furniture, pursuing
the values of Beauty,
Pleasure and Openness.

Our values give shape to a warm
and embracing open-air vision.
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Now, as always, ready to get
a contemporary classic.

We believe that following

the evolving subject of the
contemporary way of living

is one of our main skills.

Our goal is to keep pace

with new ways of shopping,

as much as to live the outdoors
in a world open to adventure.

Brand Book 2024




8 OUR MANIFESTO

Outdoor living is living at its best

Imagine being outside, on a warm
June day. Thisis our state of mind.

Life is slower and the breaks are longer.
All the senses wide open.

There’s no place
like outdoors

Canyou feelit?
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OUR VALUES

A creative force
for self-expression.
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S0 many things
in the outdoors
speak of Beauty.

We believe in Beauty: a creative force
that allows us to express ourselves

and design products that people
canidentify with and love for decades.

We respect tradition and its
essential forms. Let's return to the
Mediterranean, to its atmospheres
and its colors. We combine
eclecticism with functionality.

We work with [talian designers to
create style statements for modern life.

Brand Book 2024



14 OUR VALUES

A team of designers

and a challenge: to become
new interpreters of the
[talian outdoor culture.

Tommaso Caldera e-ggs

Linked to the Italian tradition,
connected to the needs of our time.
Under the artistic direction

of Margherita Rui, we want

. . to convey our style and . . ]
Margherlta Rui culture, filtered through They Slmply DeSlgn Andrea Radice

a new and cosmopolitan vision.

TEPORIA Beauty Brand Book 2024



OUR VALUES
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FOUR VALUES

s )

Pleasure

Staying "al fresco”
s a state of mind.

[t doesn't matter whether

in a huge garden or on a city terrace.
this is what makes us enjoy every
single carefree moment.

Early morning coffee?
A family dinner? Let's live it outdoors.

Brand Book 2024




20 OUR VALUES

Openness

Express yourself
through design.

TEPORIA




22 OUR VALUES

Good products
at a lower price.
Hurray!

Design must be accessible.
Believing in this principle, we have
chosen to rethink our value chain,
selling only online and keeping
distribution costs to a minimum.

Teporia is a daily escape space:

always accessible, always
reachable, just a click away.

Brand Book 2024




Our
Collections
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OUR COLLECTIONS

The Fune collection plays with
weaving to its maximum expression.
From its aluminum structure

to its upholstered backrest.

The family

Fune has been designed for

both the dining area or the lounge
area, and is available in two sets
with different sizes and designs,
both of which can be combined
with a series of tables.

Curved line comfort

The structure is made of painted
aluminum tubes: solid and at
the same time extremely light.
The cushions are padded

and permeable so as to offer
even more satisfying comfort.

Dialogue with nature

The shades evoke the warmth

of the earth. The aluminum
structure is combined tone-on-tone
with the fabrics and bindings.

Brand Book 2024
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OUR COLLECTIONS

Soft, sweet and sinuous:

Juta starts from the idea

ol an upholstered seat
suspended from a metal frame.

Ancient weavings

Entirely woven by hand, in addition
to its aesthetic character, the rope
bestows softness and lightness.
Juta is welcoming, but also light:

it can be easily moved from

one part of the garden to another.

TEPORIA

Juta Collection

Designed on the body

The rope is woven directly into

the structure and shaped into organic
curves that accommodate the body
in relaxing positions. The round tube
that forms the sled design gives

Juta a further element of style.

The power of color

Juta is available in four

color variations: ranging from
more natural shades to brighter
and more decisive ones for

an even more iconic style.

Brand Book 2024



Brand Book 2024




38 OUR COLLECTIONS

Created for the outdoors but also The family

Sofa, armchair, coffee table

perfect indoors: the Nesto collection bads fo the pootsde rea.
o o . o o Beautiful and distinctive together,
has a strong, decisive identity which et individual personalty.

. and style also stands out.

characterizes any space. o
Refined design

The dominant structure

is made of metal tubes that

start together at ground level

and then fork at different

points, depending on the product.

A highly-resistant elliptical

structure is grafted onto

the tubulars, reinforcing

the geometry of the design.

TEPORIA Nesto Collection Brand Book 2024
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OUR COLLECTIONS

A living room without walls:
the Rada collection reinvents
outdoor space asif it were
another roomin the house.

Rada Collection

The configurable space
Named after the natural
inlet that shelters ships,
Rada takes up its welcoming
shape. The modular design
of the sofa, iconic element
of the collection, offers

the possibility to configure
the outdoor space for
different social situations,
just like in a real lounge area.

Weave and weft
The weave on the backrests
of the sofas and armchairs

recalls the play of warp and
weft of a strip of soft fabric.

RS
SRR TS
SRR

4,&2

Brand Book 2024



44 OUR COLLECTIONS

Rada is an embrace: generous,
reassuring and welcoming,

Generous design A warm mix of finishes

The collection is made up There are different combinations
of lounge and dining area sets, of materials: teak base and

and sun beds. A generous surface tops, aluminum
character runs through structure softened by a weave
the entire line, highlighted by in the backrest of the sofas

the dimensions, depth and and by a layer of padding

softness of the upholstery. in the seats of the dining area.

TEPORIA Rada Collec Brand Book 2024
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48 OUR COLLECTIONS

The Sartia collection was created Recreate your own space
in aluminum and woven rope.

Wlth the alm O]C giVing everyone The table can be extended

and the chairs are easily stackable.

the opportunity to reinvent outdoor oo and ol are e basi
. . qualities or oartia.
space in style, whatever it may be.

Amidst comfort and style

Woven rope forms the seats

and backrests favoring ergonomics,
while lending character to the
design, which is also marked by
the three color variations on offer.

Modern simplicity

Its clean design makes Sartia perfectly
adaptable to different spaces and
moments: to be enjoyed as a couple,
as a family, among groups of friends.

Brand Book 2024
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‘Tameri
Collect

design by e-ggs
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52 OUR COLLECTIONS

Elegant, classic and timeless: Dining and Lounge
is made up of dining and lounge

the lmpel’turbablfi WOI’]d area sets. Made entirely of solid

Teak wood, the sofas, chairs

of seafront tamarisks comes o loungs hair o pacded
. . . . anad covered In waterproor rapfric.
to life in the Tamerice collection.

Design and tradition

For those who appreciate natural
materials and love a minimal,
essential, no-frills design.

The workmanship is artisanal with
skilful attention to every detail.

Land and sea

Mediterranean atmospheres in

the colors and shapes: sandy

dunes, little seafront piazzas and the
tamarisk trees swaying in the breeze.

Brand Book 2024



54 OUR SERVICE

Choose,
imagine, try!

Our Sample Kit

TEPORIA A\ | d Book 2024
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Buying furniture online takes
much longer than buying
abook orabox of vitamins.
Our service makes everything
simpler, more reliable and faster.

Are you trying to
imagine a product
In your outdoor

space? Our Sample
Kit can help you.

Brand Book 2024
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CREDITS

Creative direction
Margherita Rui

Concept, art direction and graphics

dogtrot

Photo
Omar Sartor
Maurizio Polese

Styling

Martina Lucatelli Studio
Styling Assistant
Martina Dalla Bona

Fashion Styling
Bessie Secor

Still life
Daniele Dal Monte

Thanks to:

Audo Copenhagen
Bottega Intreccio
Ceramiche Nicola Fasano
NasonMoretti

Rivesto Italia
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